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Profile

The consultant – Niels Riis Jensen

Mr. Riis Jensen has significant experience in the delivery of high quality consulting via donor financed projects to the tourism industry worldwide. Mr. Riis Jensen’s overview of tourism planning has been gained from many years work in the industry worldwide (as tour operator, in a travel agency, and for an airline), and work as a consultant developing and implementing sustainable tourism, predominantly in rural areas. 
This extensive practical insight is combined with theoretical knowledge gained from studies at the University of Birmingham, England where he attained a Degree in Hospitality Management and from Copenhagen University, Denmark where he holds a Masters Degree in African Studies (development studies). Furthermore, he has undertaken training as an Environmental Auditor, studied Human Ecology (on a course which included lectures on concepts of natural and man-made ecosystems). He is also a member of the Tourism Society and The Tourism Society Consultants' Group, London, England.
43 year old Mr. Riis Jensen is a resident of Copenhagen, Denmark where he lives with his partner Johanna Lassenius and their son August.
The company – Worldwide Sustainable Tourism
WST is a small Danish independent consulting company, working actively for high quality sustainable tourism. Since our establishment in 1997 we have been using our knowledge and networks to develop high quality, truly sustainable tourism centred on the active inclusion of local knowledge and resources within strict environmental guidelines. 
WST only participates in sustainable tourism development projects which have an active focus on local participation. Our philosophy is that local populations will always be the real experts. Local communities already have the knowledge and the expertise required to developing tourism in their environment, be it down town metropolis or a village in the rainforest, and it is the consultants role to be the facilitator, taking the wishes and demands of the local industry and “conceptualising” these in order to create a framework for the local community’s ideas to grow and develop. This means taking local ideas into an international context, challenging these ideas where necessary to create a meaningful product that will attain a high quality international standard.

Our field of experience includes:

· Community-based tourism development

· Institutional strengthening and community participation programmes 

· Awareness programmes on tourism benefits and negative impacts

· Environmental and cultural conservation planning
· Identification and development of small-scale tourism related infrastructure 

· Capacity building for tourism-related local micro enterprises and communities 

· Marketing and promotion plans

· Promotion of community-based tourism networks and tourism stakeholder 

associations
· Eco-labelling and Code of Conducts

· Quality standards
· National and regional tourism planning
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"No society can surely be flourishing and happy, of which by far the greater part of the numbers are poor and miserable." Adam Smith, 1776
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